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BOLGENIN EN BUYUK BULUSMASI

KAPILARINI 40. KEZ ACIYOR!

THE BIGGEST MEETING OF THE INDUSTRY
OPENS ITS DOORS FOR THE 40™ TIME!

Bolgenin en blyiik anne, bebek ve ¢ocuk Uranleri fuari olan CBME Turkiye -
Uluslararasi istanbul Anne Bebek Cocuk Uriinleri Fuari, 40. defa istanbul Fuar
Merkezi'nden ziyaretgilerine ‘merhaba’ diyor. 30 yili askin stredir biytk bir istikrar
ile devam eden fuar, bu yil 4 holde ve 42.000 metrekarelik alanda 1.100'den fazla
marka ile 65.000'in Gzerinde yeni sezon modeline ev sahipligi yapiyor; “buylk fuar,
blylk ticaret” sloganiyla bu sene fuar her zamankinden daha buyik!

Diinyanin 6ncii fuar organizatérii Informa Markets tarafindan dizenlenen CBME
Turkiye, Turkiye'den Ureticilere ek olarak ingiltere, Kanada, Polonya, Portekiz,
Singapur, Filistin, Endonezya, israil, Misir, Kazakistan ve Cin gibi farkl Glkelerden
markalarla bir araya gelme imkani sagdlarken, T.C. Ticaret Bakanligrnin destekleri
ile 4 kitadan gelecek alim heyetleriile de sektorin ihracatinin artmasina ve yeni
pazarlara ulasiimasina olanak saglyor.

Tiirkiye bu yil ayni zamanda her zamankinden daha dijitall Yeni CBME Turkiye
mobil uygulamasi sayesinde hem katilimcilar hem ziyaretgiler; katiimei listelerine,
hol planlarina ve ¢ok daha fazlasina telefonlarindan erisebiliyor olacak. CBME
Turkiye Connect Platformu ise katilimci ve ziyaretgilerin birbirilerinin datalarini
kayit altina alip fuar sonrasinda da bu datalari gériintilemelerini miimkin kilacak.

Sektorin gelisimini destekleyici etkinlikler de bu sene fuara renk katacak. Dinyanin
Tnumarali trend otoritesi WGSN, 8 Aralik Persembe giinl saat 14.00-15.30
aralidginda Sonbahar/Kis 23-24 ¢ocuk modasi trendlerinin konusulacagi 6zel bir
oturuma imza atacak. Ayni zamanda ayni gin saat 11.30'da moda tasarim
ogrencilerine 6zel olarak “Gelecegin Tasarimcilarina WGSN Semineri” baslikli bir
oturum daha gergeklestirilecek. Semineri destekler sekilde fuar alaninda yer
alacak Trend Alanr’'nda da yeni sezonun trend renklerini kesfetme imkani
sunulacak.
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baby & kid

The biggest mother, baby, and children’s products trade fair in the region, CBME
Turkiye - The International Istanbul Children Baby Maternity Industry Expo
welcomes its visitors and exhibitors at Istanbul Expo Center for the 40th time. The
exhibition continues for over 30 years and this year it hosts more than 1100
brands with 65.000 new season models in 4 halls over an area of 42.000 square
meters; with its new motto “bigger fair, bigger business”, CBME Turkiye is bigger
than ever this year!

CBME Ttirkiye is being organized by Informa Markets, the leading global exhibition
organizer from the UK. The event's exhibitor profile consists of the United
Kingdom, Canada, Poland, Portugal, Singapore, Palestine, Egypt, Kazakhstan,
Indonesia, Israel, and China along with Turkish brands. CBME Tlirkiye provides the
opportunity to raise the export levels with the “Hosted Buyer Program”. We
welcome top buyers coming from 4 continents and reach new markets with the
support of the Ministry of Trade of the Republic of Turkiye.

CBME Ttirkiye is even more digitall With the new mobile app, both exhibitors and
visitors can view the hall plans, exhibitor lists, and much more. Also, within the new
CBME Ttirkiye Connect Platform, it is possible for exhibitors and visitors to record
each other's data.

WGSN, the number one global trends authority will present a special session
called: “Autumn-Winter 23/24 Kids Fashion Forecast” on December 8th Thursday
between 14.00-15.30. Furthermore, the “WGSN Seminar for the Designers of the
Future” will be held at 11.30 only for students in the fashion industry. The Trend
Areq, located in the main foyer of CBME Tirkiye, will showcase the trend colors of
the next two seasons.

store

www.baby-kidstore.com

WE PROMOTE YOUR BRAND AND PRODUCTS THROUGH THE MAGAZINE IN INTERNATIONAL FAIRS AND ONLINE PLATFORMS
TUM DUNYADAN ALICILARIN GELDIGI GLOBAL FUARLARDA VE DIJITAL PLATFORMLARDA MARKA VE URUNLERINIZIN TANITIMINI YAPIYORUZ

250.000+

25+ 25+

COUNTRY FAIR BUYER
ULKE ULUSLARARASI PROFESYONEL
FUAR HEDEF ALICI
Fl \Y
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FREE

25.000+ DUNYANIN
DISTRIBUTION EN BUYUK DERGI
E-MAILING FROM OUR STAND PLATFORMLARI
DLJITAL . FUAR + TURKCELL DERGILIK
POSTALAMA ZIYARETCILERINE <TURK TELEKOM E-DERGI
STANDIMIZDAN M\*l‘mllgk
FIZIKi DAGITIM “ISSUE


https://www.cbmeturkiye.com.tr
https://www.baby-kidstore.com
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CONTACT US

www.freesure.com.tr

Live
Contact
+90 534
936 44 28

©

+90212
694 87 17

=

info@

freesure.com.tr

@ freesure

G freesureshop
@ freesureshop

>

Address:
Gumispala Mah.
E5 Kuzey Yan Yol
Kaynata Sok.
No:2 Kat:5
34320 Avcilar
Istanbul / Turkey

CBME TURKIYE 2022’E HOS GELDINIZ!
WELCOME TO CBME TURKIYE 2022!

Degerli Katiimcilarimiz ve Ziyaretgilerimiz;

Asya ve Avrupa kitalarini birbirine baglayan ve uluslararasi ticaret aglarinin kesisim noktasi olan istanbul,
7-10 Aralik tarihlerinde 40. Uluslararasi istanbul Anne Bebek Cocuk Urtnleri Fuar’miza ev sahipligi yapiyor.
30 yil askin stredir dizenlenen fuarimiz, her gegen yil daha da buylrken, her fuar acilisi da bize ayr bir
heyecan veriyor. Bu yil ise CBME Tirkiye her zamankinden ¢ok daha biylk! Yeni eklenen holleri ile
42.000m2 alanda gergeklesen fuarimiz, 1.100'den fazla yerli ve uluslararasi markayi sizlerle bulusturuyor.
“Blytik Fuar, Bliylk Ticaret” sloganimiz ile kapilarimizi siz degerli ziyaretgi ve katilimcilarimiza agiyoruz.

CBME Tiirkiye 2022'de anne, bebek ve ¢ocuk Urlinleri sektériine dair arag-gereg, beslenme-bakim, hazir
giyim, mobilya-ev tekstili ve aksesuar gruplarindan genis bir katiimei yelpazesi bulabilirsiniz. Katilimeilarimiz, yeni Griin lansmanlarini sizlerle bulusturuyor ve
likbahar/Yaz 2023 sezon koleksiyonlariniilk defa gériicliye ¢ikariyorlar.

Katiimcei ve ziyaretgilerimizin, stirekli degisim i¢inde olan sektér trendlerini takip edebilmesi i¢in uzun yillardir seminer ve igerik partnerimiz olan diinyanin 1
numalari trend belirleyicisi WGSN, 8 Aralik Persembe glini 14.00-15.30 saatleri arasinda Sonbahar-Kis 23/24 sezon trendlerine dair 6zel bir seminer
veriyor. Ayni giin, sektérdeki lise ve Universite 6grencilerine 6zel olarak “Gelecegdin Tasarimcilarin WGSN Semineri” bashdl altinda 11.30-12.30 saatleri
arasinda ayri bir oturum daha dlizenliyor.

CBME Turkiye ekibi olarak, sektorimuiziin gelisimi ve kalkinmasi igin ¢ok ¢alistik ve gururla ¢alismaya da devam ediyoruz. Katilimel ve ziyaretgilerimizi tek
bir ¢ati altinda bulusturmanin, sektériimiize de béyle bir katki saglayabilmenin gururu igerisindeyiz.

CBME Turkiye - 40. Uluslararasi istanbul Anne Bebek Cocuk Uriinleri Fuarrnin hazirlik asamasinda emedgi gegen tim ekibime, sponsorlarimiza, katiimei
firmalarimiza, ziyaretgilerimize ve partnerlerimize ¢ok tesekkir ediyorum.

Hepinizin dért giin boyunca verimili, bir o kadar da keyifli bir fuar gegirmenizi diliyorum.

Dear Exhibitors & Visitors;

Istanbul, which connects the Asian and European continents and is the intersection point of international trade networks, is hosting our 40th International
Istanbul Children Baby Maternity Industry Expo on 7-10 December. Our exhibition, which has been held for more than 30 years, becomes bigger with each
edition and gives us tremendous excitement every time. This year, CBME Tlirkiye is bigger than ever! Our fair, which takes place on an exhibiting area of
42000 sgm with newly added halls, presents more than 1100 local and international brands. We are opening our doors to you as our valued visitors and
exhibitors with our new motto; "Bigger Fair, Bigger Business”.

At CBME Tirkiye 2022, you can find a wide range of exhibitor brands presenting hardware, feeding-care, fashion, furniture-home textiles, and accessories
groups for the mother, baby, and children products industry. Our exhibitors launch their brand-new products and showcase their Spring/Summer 2023
season collections for the first time

WGSN, the world's number 1trendsetter, which has been our seminar and content partner for many years, is giving a special seminar called "Autumn-Winter
23/24 Kids Fashion Forecast” on Thursday, December 8, between 14.00-15.30. Our exhibitors and visitors can follow the constantly changing industry trends
thanks to our seminar.

As the CBME Tlrkiye team, we have worked hard and proudly continue to work for the development of our industry. We are proud to bring our exhibitors and
visitors together under one roof and to make such a contribution to our industry.

I would like to thank all my team, sponsors, exhibitors, visitors, and partners who contributed to the preparation of CBME Tiirkiye - 40th International Istanbul
Children Baby Maternity Industry Expo.

I wish you all a productive and enjoyable exhibition for four days.

HATICE DINGER
Informa Markets
Fuar Direktori Exhibition Director
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CBME Turkiye
40. Uluslararasi istanbul Anne Bebek ve Gocuk Uriinleri Fuari
The 40th International istanbul Children Baby Maternity Industry Expo

ZIYARET GUN ve SAATLERI VISITING DATES & HOURS
Scan for Download Scan for

7-10 Aralk December 2022 1000 -1800 Hall Plans CBME Turkiye App fair catalog
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Sonbahar/Kig
23/24 Cocuk
Giyim Trendleri

8 ARALIK DECEMBER 2022
PERSEMBE THURSDAY

Seminer Odasi | Ana Fuaye
Seminar Room [ Main Foyer

Gelecegin Tasarimcilarina WGSN Semineri

11.30-12.30

Ogrencilere Ozel - Tiirkge Sunum

Trend Nedir? Nasil Olusur? Peki global trend otoritesi WGSNde trendleri nasil tahmin ediyorlar?
Degisen tiketici davranislarindan sdrdurebilirlige kadar gelecede yon veren anahtar trendleri;

basta moda olmak Uzere birgok sektérde dederlendirecegimiz sézlesimize davetlisiniz.

Sonbahar-Kis 23/24 Trend Semineri

- : . WGSN + gBMe
14.00-15.30 AW 23/24 Kids Fashion Forecast
Bu 6zel seminerimizde, Sonbahar-Kis 23/24 sezonuna yon veren uzman gérislerini ve moda i /
trendlerini sizlerle paylasiyoruz. Sezonun ana renklerinden baski ve desenlere, stirdurUlebilirlikten K | d swear

e-ticaretin yUkselisine kadar cocuk modasindaki en giincel yenilikleri bizimle kesfedebilirsiniz.

In this exclusive seminar, we bring you expert insights and the need-to-know fashion trends for

AW 23/24. Discover the latest drivers in kid's fashion, from the season's key prints to the core

colors, from the rise of e-commerce to sustainability.

Seden, 2016 yilinda katildigi WGSN Turkiye'de satis midurd olarak ¢alismakta olup moda, i¢ dekorasyon, kozmetik.
yeme-icme ve e-ticaret gibi gesitli sektorlerden stratejik hesaplarin yonetiminden sorumludur. Dizenli olarak trend
seminerleri gerceklestirerek musterilerin tasarim, satis, Ar-Ge ve akademi boltimlerine egditim ve rehberlik saglamaktadir.
Ayrica Turkiye'nin énde gelen markalarinin etkinliklerine konusmaci olarak katimaktadir. istanbul Universitesi mezunu olan

Seden, farkli sektorlerde 13 yilik satis ve pazarlama tecribesine sahiptir.

Seden works as an account manager at WGSN Turkiye since 2016, managing strategic accounts from various industries

- &

such as fashion, interior, beauty, food & drink, and e-commerce. Frequently organizing trend seminars and providing

Seden UNLU training & guidance to the design, sales, R&D, and academy departments of her clients. She is also a regular presenter at

WGSN Tlrkiye Satis MUdUri
WGSN Turkey Account Manager

the events and conferences of the top brands in Turkiye. Seden is a graduate of Istanbul University and has 13 years of

sales and account management experience within different industries.

WGSN Hakkinda;
Ddnyanin lider online arastirma ve trend anadliz servisi olan WGSN; moda enddistrisine hizmet vermektedir.

1998 yilinda kurulan ve merkezi Londra'da bulunan WGSN; ayrica New York, Tokyo, Paris, Barcelona gibi birgok moda merkezinde kurulu ofisleri ve global
danismanlariile 87 Ulkede 74,000 kullaniciya ulasmaktadir. WGSN'in Gyeleri arasinda dinyanin bir gok taninmis markasi yer almaktadir.

WGSN,; strekli degisim iginde olan moda endUstrisinde, gelecege yon verecek tiketici dnceliklerini takip ederek sizi rekabette bir adim énde tutmaya devam
etmektedir.

About WGSN;

Founded in 1998 in London, WGSN disrupted the market with a pioneering online trend library. We were the first to combine high—end technology with human
ingenuity to meet the unique needs of the global creative industry. Insights and inspiration from around the globe could now be accessed at the click of a
mouse. With you, we Create Tomorrow.

With over 250 trend forecasters and data scientists globally we help 6,500 businesses stay relevant and find their next growth opportunities. Together with
our 74,000 active users, we create tomorrow coupling qualitative research with quantitative insights and custom aadvisary services.

With the fashion industry's ever-changing landscape, WGSN keeps you one step ahead of the curve by tracking the consumer priorities that
will drive the future of fashion.
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KIDS CLOTHES CLUB

 HILALAKINCI .

Live Contact

+90 533

| @ 504 98 87

KIDS e
+90 553

504 98 87

hbakids@gmail.com

n HA Kids Clup
|@| hilal_akinci
G H'A Kids Clup

My Kids&Baby

Address:
Shop 1: Abdurrahman
Nafiz Giirman Mah.
Nadide Sok. Bagkur

Evleri No: 19 B1 Blok
Merter-istanbul

Shop 2: Mehmet

Nezih zmen Mah.

Savas Cad. Mege Sk.

Cinar is Merkezi Kat

4 Merter - istanbul

Shop 3: Abdurrahman
Nafiz Giirman Mah.

Aliniza Giircan Cad.
Lalebahge Sk. 31/1 Merter
Istanbul / Turkey


https://www.hilalakinci.com
https://www.hilalakinci.com
http://wa.me/+905335049887
mailto:hbakids@gmail.com
https://www.instagram.com/hilal_akinci/
https://www.youtube.com/@HILALAKINCI2001
https://facebook.com/profile.php?id=100004555240285#!/profile.php?id=100004555240285
https://goo.gl/maps/eUmH79eFE5JJLA9M7
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ANNE BEBEK COCUK FUARI
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www.smilekids.com.tr

Live Contact
+90 538
924 04 64

+90 212
54764 53

INTERNATIONAL
CHILDREN BABY

‘MATERNI TY INDUSTRY EXPO

13-16 ARALIK DECEMBER 2023

Istanbul Expo Center Hall 1-2-4-8 _y oW
4 Sw
\
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smilebabykids

www.cbmet

Address:
Bestelsiz Mah.
Dr. Sadik Ahmet
Sok. No:63/A
Zeytinburnu
istanbul / Tiirkiye

Download .
CBME Turkiye App

n a m u m / cometurkiye  INfo@cbmeturkiye.com.tr @
&

|
.......... S informa
8a.... @ *9035416962091  KOSGEB  markets

-

Factory:

Yeni Dogan Mah.
42/5 Sok. No:5/A
Zeytinburnu
istanbul / TURKIYE

THIS FAIR IS ORGANISED UNDER SUPERVISION OF TOBB (THE UNION OF CHAMBE 'Y EXCHANG



https://www.smilekids.com.tr
http://wa.me/+905389240464
mailto:info@smilekids.com.tr
https://www.instagram.com/smilebabykids/
http://t.me/smilebabykids
https://g.page/Smile-kids-zeytinburnu?share
https://www.smilekids.com.tr
https://www.cbmeturkiye.com.tr

CBME TURKIYE 2022 KATILIMCI LISTESI N
KATILIMCI EXHIBITOR STAND # KATILIMCI EXHIBITOR STAND # KATILIMCI EXHIBITOR STAND # ‘F OR K-l D S \/
4BABY 8D-50 FANTASTIC BABY 8E-50 MOON STARKIDS 2C-101
ADN UNDERWEAR 2A-105 FAVOKIDS 1A-105C MORCADDE, MORDESIGN 1D-121 CONTACT US
ABD ALLSTAR ALWAEL D-131 FEATHERHEAD 4-F50 MOSAICO KIDS 4-F115
ACARKIDS, HOPPIX, WEWE, MR WHO, MRS, WHO F-132 FLORI 2E-100 MUNDO COLLECTION 1C-120
ACARKIDS, HOPPIX, WEWE, MR. WHO, MRS. WHO 4-F130 FLY BY FLY 8C-40 MUTLUKIDS 1C-131
ADASEA, NEOPY 8D-30 FRESSURE 2A-100 MY LIZ KIDS 8E-70
ADN SOCKS TF-122 FUNNA BABY, FUNNA MAMMA 2D-112 MYMIO BABY 8C-30 - ®
AKIRA BEBE 8B-80 FUNNY BABY 1A-109 NANICAKIDS 2A-TI5
AKKON BABY, NEON KIDS, MINIONE KIDS 8D-10 GAMZELIM 8C-50 NASIM ALKON, EXITOB 4-B60 , s‘/
AKREP JEANS, VNR TEKSTIL, MiYA GIRLS JEANS 16-102 GEZENBEBE 8A-70 NESS JUNIOR 4-B8OA ~ o
AL WADIKIDS 4-B50 GIAMO 1A-103 NK KIDS 2A-TI4 KIDS UNDERWEAR
AL WESAM 4-D70 GOKIDS 8F-10 NURSOY BEBE 4-F80
AL WESAM TF-TMA GOCOLAND, MASGOW 4-B100 ORYEDA BEBE 8E-80
ALAA DIN GROUP F-121 GOLD CLASS KIDSWEAR, ESLEMIX KIDSWEAR 2B-T10 OSCARKIDS 4-DI00A
ALG 1B-101 GOLDKIDS 2D-130 OTTOPLUS TF-131 i
ALMOBARAK 1G-105 GUL SAM 8B-50 OVIT KONFEKSIYON 8H-50 www.biyoteks.com.tr
ALPACCA 8E-15 GUSCIOKIDS » 4-A65 OZAYAYGEN, GLOWING KIDS 16-104
ALSHAMS 8A-65 HACER SAYGIN COCUK GIYiM 2E-107 OZAYTAC ) TF-100
ALTUNKIDS JUNIOR 4-F25 HAJARKIDS 4-D30 OZGURDEN TEKSTIL, FREELACE 8A-20
ALWAHEED 8G-45 HAK-NUR, PERI MASALI 1E-TI0B OZMRAG 4-E100
ALZ TEKSTIL 8C-20 HAMADA TEKSTIL 4-E30 0720 iZMRR 1A-104
AMANTE, BABY SPORT E-134 HANYMISH 1G-114 PAMINA KIDS 2A-117
AMO VE AL 4-A60 HAPSI KIDS 4-C60 PAN COSTUMES 4-D60
ANDYWAWA 2C-131 HAY KIDS CLUB 4-F40 PAPSKIDS 1B-122
ANGEL GRUP 4-B70 HILAL AKINCIKIDS 2C-130 PAPULIN 4-D121
ANLKIDS 4-E10 HMM'S 4D-50 PEMBE KELEBEK'S 4-D120
ARAS BEBE 1A-106 HOPFROG KIDS 4-F30 PENGIM 8D-20 Live
ARS LINE, ARS KIDS CLUB 2A-109 HOPPALA BABY, LUMNOSO 4-D91 PIERRE CARDIN, KANZ, PURE BABY 16-M
ARTI, KATAMNO 4-D10 HUYLUKIDS 4-FTI0 PINK BONNIE 4-F15 Contact
ASYAKIDS 4-A80 HUYSUZ KIDS 8F-60 PINK GIRLS 8D-40
AYFIBABY 8E-20 HYPE, GRATA 1B-TIO POMMYKIDS 1C-130 +90 530
BABALIKIDS, ALLIS GIRLS 8C-15 ILKCEMRE 2A-101 POP FASHION GIRLS 4-E40 450 86 20
BABOONI B-121 IMAJ BEBE 1C-1M POPITO POLO STYLE, MR ICON 2A-108
BABY & KID STORE MAGAZINE G113 INCITY KIDS 2D-132 PREGO BABY, SUNNY BABY 8B-20
BABY BOSS 2B-131 INDIGO INFANT 2A-TI2 PRIMAVERA 16-T12
BABY BUSHUO TE-102 INFANTEMO 8A-30 QUALITY KIDS 2A-TI3
BABY CARE -1 IP TRANS LOGISTIC 1E-131 QUEKIDS , 1A-100
BABY DOPPLER 4-F70 IXOS KIDS CLUB 8H-60 QUERO-PUANTI-NOVA 8H-10
BABY HAZAL KIDS 4-A70 IYO 8H-20 RENGARENK GIRLSWEAR 4-A120
BABY PATTINI ) 1B-131 JASMINE KIDS 4-C50 REYON BABY KIDS 8B-60
BABYCOSY ORGANIC WEAR 2B-130 JCBY ADAMS 4-E80 ROLYPOLY, ARNETTA, US POLO ASSN 2D-133
BABYDOLA, LAJUNYA, BABYDOLL, NEXACTIVE 1C-100 JINA JEANS 4-A77 ROSE BABY SHOP TF-T10
BABYHOOD E-123 JO ANNI, EDDY KIDS 8A-40 ROXY BEBOS 4-E90
BABYJEM 1D-100 JOIKIDS 2D-T16 ROYAL KIDS 4-A100
BABYNESS F-115 JOOD MODA 4-B80 SAN BEBE, PIERRE CARDIN BABY, ELLE BABY 2D-122
BAGI, MAMASSPAPAS, UPPABABY, MACLAREN 8C-80 JUNIOR BERRA, PIXINA EXCLUSIVE 2c-121 SANSLI TRIKO, BABYTIME 4-E20 +90212
BAGIDER 1G-T16 JUST BABY 1G-T10 SARA ROSE 4-E50
BAHAMAX 8A-80 KANILLA 1C-122 SCSTIL 8H-25 527 84 34
BARKOD KIDS, HOLA KIDS 1C-133 KARDELYA BABY 4-D90 SCHAPSHIK 8A-45
BAYNAS 4-D130 KIDSRO 2D-102 SEE LIFE KIDS CLUB 2c-14
BAZAARKIDS 4-B20 KIDSROOM 4-F20 SEKER BEBE, PRINCESS CANDY D-123
BEBEKEVI 4-C80 KIDZEE 1A-102A SEKER KIZ-DIAMOND BOUTIQUE 2D-131
BEBEKONFOR 8F-70 KITTI, SUYUTTI, SYT, 2T 2c-m SEM ZEY 16-107
BEBETTI 8H-75 KOKORIKIDS 8A-55 SERAMIS 8G-70
BEBETTO 16-100 KUKKA, WEEWEL, BONDIGO, BRION VEGA 2E-102 SERKON BABY 2B-122
BEBICO, IGGY-ELEFIN, WEST E-120 LA BONBON 4-A130 SEVAL KOSTUM TASARM 8H-40
BEBI-SO 8D-80 LAIZY GRL, LEYZ BOYS 2A-107 SEVENTY EIGHT KIDS 8H-70 2
BEBUS KIDS 4-B10 LAKIDS 2D-100 SEVIBEBE , SEViBABY 1A-108 Y W
BEGGI CEREMONY 2C-113 LARICE KIDS 2E-105 SHAHHET MALL 8F-80 ,
BELADONNA GROUP 88-40 LEMON TEXTILE 4-C120 SHESHE 2A-T10
BELIZIA KIDS, BLZ BOYS 2C-T15 LITTLE STAR 1B-133 SILVERSUN 2A-106 | i
BELLA CALZE, OR-AL 2E-108 LOCO LOCOKIDS 2A-103 SINBADKIDS 16-T15 ibrahimkara2
BENETIKIDS 2C-110 LOCO LOCOKIDS 4-A30 SKY BABY 4-E60 .
BENIC'S KIDS, BESABELLA 4-D100 LOLA BABY KIDS 4-A50 SKY BABY 1E-130 @gmail.com
BEPPI 2C-102 LOVETTI 1C-112 SMILEKIDS 4-B10
BEST KIDS 2C-132 LUCY BEBE 2E-104 STARFILE 4-A10
BIBABY 1B-m LUVMABELLY, MAMAS KIDO F-13 STORY BABY 1A-105A | T
BIG-LESSON, 8G-65 M&Y COLLECTION 2E-101 SUPERSTORE, AKKAD GIRLS 4-c20
BILAL TEKSTIL -T2 MACKAYS, CICHLID 2B-112 TASARMBABY 86-30
BIYOKIDS 2D-M MAIA BABY KIDS, CANER BEBE 2C-133 TAYFURKIDS, DOFFBI 1A-101
BLACK ONE 4-C70 MALAMI 8A-60 TIFFANY, PIERRE CARDIN 1E-100
BLOAIZONE 8G-10 MALKOG BEBE 1F-120 TITIMIX KIDS, SEALY KIDS 1B-113
BLUELAND, FIRST KIDS 2D-TIO MALLER BABY 8B-15 TiVIDO 8G-50
BOMBILI 2C-100 MAMAJOO 1D-102 TJSGRLS D-120 bivokids
BONTINO 8F-50 MAMO BABY 4-A40 TOMMIKS KIDS 8A-15 y
BUCI TEKSTIL 8A-10 MANUFAKTURA FALBANEK 16-117 TOMMY LIFE 4-CTI0
BUKEMKIDS D-TI0 MARKAM PINK 4-B30 TOONTOY KIDS, TOONTOY BABY 8D-70
BUSRA KIDS 8B-30 MARMARA GIYiM 8H-30 TOP KIDS, MINIMONDO, TOP TEENS 1B-100
BZUBZU 1E-133 MASTER BABY 1B-T15 TOYSIKDS 4-D20
CALINEBABY TF-M-8 MEDEKIDS 1E-122 TRIELEKTRONIK 2E-103
CAMELLIAKIDS i 16-103 MELCAN KIDS, COOL, BUBBLY, PANKIDO KIDS CLUB 2E-109 TUFFEX 16-1078 E E
CARGO CONTEYNER DERGI E-132 MELLOW YELLOW KIDS 1B-114 TUFFO BELLEZZA 8F-30
CARRINOS KIDS 2B-120 MIA LUIKIDS SHOES 4-A20 TURTLEKIDS 4-A90 "
CASSIOPE BABY 4-C90 MIALIA 1B-120 uJToYS 8H-80 1
CASUAL 1A-102 MIAMi BEACH 8G-20 UMM ALOURA 4-F65
CEMIX KIDS, BEREN STYLE B-132 MIDIMOD GOLD, GOCUX, LUGU 2D-120 VANDOMA TIES 8A-50
CHATONDOR 2D-T14 MILO, MARIONETTE ) 1C-121 VAUVA 8G-40 E
CHICCO, SEBI, SAFE LINE, OlOI D-12 MIMI KIDS, KATWAY TEKSTIL UNIFORM 8B-10 VENTURA, FOREXCHANGE 1B-130 -
CHILDHOOD & KID'S FASHION 8H-65 MINCRRIK KIDS 8C-10 VIACOT 16-109
CIMPA, PANOLINO, SOCKS&CO 2B-132 MINIBORN 1F-123 VIOLLENKIDS 2E-106
CINDERELLA STORY 1G-101 MINICAN ORTHOPEDIC 8E-10 VITMO BABY 2A-104
COALA, BAMBOO 8A-25 MINICOOL KIDS 4-D92 VIVAKI, VISARA, MILANO MAY FARR 8A-35
CUMBA 4-D130A MINILOOX, BUPPER 4-F90 VUUDY KIDS SHOES 2B
CUMNO 4-D40 MINIMIDI 8F-20 WALENTIKIDS CLUB 2D-103
DAYMOD 2D-T13 MINIWORLD 1E-TI0 WANEX 8D-60
DEFNE BABY 2A-MM MISILKIDS 8B-70 WELLGRO TF-130 7 N
DESIGN XO-KIDS 4-ATIO MISS BEYBISI 8E-40 WHITE CAT 4-E130
DIFA KIDS 4-F10 MISSLIA 8C-70 WOGI, MNIFACE 1D-130
DMB BOYS & GIRLS 2B-121 MISS MELINDA KIDS 4-AT5 WOWOKIDS 4-890 — .
DOCTOR JUNIOR 4-E120 MISS PALLONE 1B-124 WWB AGENCY 8H-15
DOG BEBE 8H-15A MISS ZELiSH 2D-121 X-MOUNTAIN JEANS 4-ETIO Address:
DOMAKIN, WELLT, MAJSTORE 1A-107 MiSS| BABY 1A-101B X-SHOW KIDS 2D-101 .
DO-MINIK, MAGO 2C-T2 MIXLIFE , 4-E70 YKJ YAKARIKIDS 8G-60 Sururi Mah.
ECOO BEBE ) 8F-40 MODA ARPOL KIDS 4-B40 YUMESE, ROXY 2B-133 Sultan Mektep
EDA TEKSTIL DIS TICARET D-122 MODALLITA 4-C30 YUMMY BITES D-101
ELINAKIDS 1B-12 MOGI 1Cc-123 ZAHRET ALSHAM 1A-104A Han No:11
ELLUSSI 16-106 MOINOI 1B-123 ZANZAN, BEST TARGET 1F-101 210 -509 - 510
ELMAS KIDS, INBOY 4-D93 MOJE BABY 1C-T10 ZENMONIKIDS, BY KIDS, KARTEKS, LIME KIDS 2c-122
ELSIMA 2D-115 MONITA KIDS 4-D122 ZEYN 1G-108 Yesildirek - Fatih
EMITOKIDS 4-F120 MONNA ROSA MILANO 2E-T0 ZOOMKIDS 4-F60 ; L
ESCABEL, JACKLIONS 2B-100 MONTE BLAZE POLO CLUB 4-B130 Istanbul / Tiirkiye
FABU, MOMISHOP 1E-101 MONTELLA 2C-120



http://www.biyoteks.com.tr
http://wa.me/+905304508620
mailto:ibrahimkara2@gmail.com
https://www.facebook.com/biyo.kids
https://www.instagram.com/biyokids/
https://goo.gl/maps/3SnxdyACf4mHFnWU7
http://www.biyoteks.com.tr
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Astro Dust, uzay kesfiyle bag kuran biydileyici bir orta
tonlu kirmizi rengidir. Uzay yolculudu ticarilesip, uzay
turizmi gercege donUstikee, evrenin renkleri bizi daha
da heyecanlandiracak ve iham verecek gibi gorinlyor.
Bu derin mineral tonu; Mars'in tozlu ve Issiz manzarasini
cagristirirken, ayni  zamanda uzak diyarlari  ve
gezegenleri kesfetme arzusunu da canlandiriyor. Astro
Dust; merak uyandiran, sira disi ve gelecege donik
hissettiren renklere dogru bir gegisi temsil ediyor.

Astro Dust is a captivating mid-tone red that connects
to space exploration. As commercialized space travel
evolves and space tourism becomes a redlity, the
colors of the universe will excite and inspire us. This
deep mineral tone evokes the dusty and desolate
landscape of Mars and captures the desire to explore
remote terrains and planets. Astro Dust personifies a
shift toward off-kilter colors that feel intriguing and
forward-looking.

o# 020-54-37 Pantone# 17~

Coloro# 147-55-21
Pantone# 17-3014 TCX

Organik ve dogal olarak elde edilen renkler, tiketiciler
dogayla badlanti kurmaya devam ettkge ©Snemini
koruyacak. Sirdurdlebilifik ve doha dengeli yasam
tarzina artan ilgi ile birlikte, Beacon Orange gibi tonlarin
modanin  tim  kategorilerinde  kullanmi da
yaygnlasacak gibi  gdérlntyor. “Yavas yasam”
hareketiyle baglantili olarak bu renk tonlarin; gida
atiklarindan, bitkilerden ve minerallerden dogal olarak
elde etmek her zaman mimkin olacak.

Organic, naturally derived colors will remain important
as consumers reconnect with the countryside. With
rising interest in craft, community, sustainability, and
more balanced lifestyles. This can also be naturally
sourced from food waste, plants, and minerals,
connecting to the slow-livihng movement

Galactic Cobalt; birgok farkl alanda kullanilabilen, ¢ok
yonlu bir renktir. Teknik ozellikleri; onu son derece islevsel
kilarken, spor giyim, teknolojk Urlnler ve sanal

deneyimler i¢in de mikemmel bir renk segimi olarak
karsimiza ¢ikar. Bu mavi tonu ayni zamanda; 6zel giin
kiyafetleri, takilar ve renkli kozmetikler igin adeta bir
mtcevher niteliginde kullanilabilir. Farkl ylzeyler bitisleri,
parlok  satenler veya metalik  materyallerle
kombinlendiginde, ¢ok boyutlu bir renk tonu haline
gelebilir.

A

Galactic Cobalt is a versatile color that can be used in
multiple walys. Its technicality makes it perfect for highly
functional activewear, consumer tech, and virtual
experiences. This blue also works as a jewel tone for
occasion wear, jewelry, and color cosmetics. It can be
made multidimensional  through  transformative
finishes, satin luster, metallics, and anodiizing.

ic huzur ve denge saglayan etkisiyle bu renk tonu, beden ve zihnimizi 6n plana cikartarak birbirleri arasinda bag kurmamiz
icin bizi tesvik ediyor. Mindful Mauve'nin gliclt mor tonlari; glic, baris ve bilgeligi cagdristiryor. Yapilan ¢alismalar da, mor isik
altnda pratik edildiginde, meditasyonun etkisinin 10 kat daha glgli oldugunu gosteriyor.

With the capacity to bring balance and make you feel inner peace, this color asks us to connect our bodies and our minds
and bring them to the fore. Purple hues are known to signify strength, peace, and wisdom. Studlies even suggest that the
power of meditation is up to 10 times greater when practiced under purple lights.

Hicbir sey; berrak, glinesli bir gokyUzinin ve dalgali bir okyanusun renginden daha fazla umut ve huzuru ¢agristramaz!

BIEIE | : HI\!E | Sagdlam temellere dayal, glven veren ve mevsim gegisini animsatan Oceanic mavisinin 6l¢Ull, ¢ok yonlt ve glvenilir

s =

cazibesine kapilmak, gelecek sezonda tim moda kategorileri igin kaginimaz olacak. Dogal givit rengi boyalar ve
okyanusun tonlarini yansitan Oceanic; strdurilebilir ve klasik tasarimlar i¢in de mikemmel bir segim olarak Sonbahar/Kis
23-24 sezonunda one c¢ikacak.

Nothing brings more hope and peace to mind than the color of a clear sunny sky and a rippling ocean! Enter the
dependable, versatile, and trustworthy appeal of blue. For A/W 23-24, the grounded, reassuring and trans-seasonal tone
of Oceanic echoes the hues of organic indigo dyes and the ocean, making it perfect for sustainable and heritage designs.

Sage Leaf (Turkge: Adagayi Yapragdr) renginin, ince distntimus, donustiricl guice sahip tasarimlarin énemli bir pargasi
olacag 6ngordltyor. Duvarlarda ve mobilyalarda kullaniimaya uygun, ¢ok yonli bir tondur. Ayrica, akilli ev aletlerininin
gordnimanl daha sicak kimak i¢in de rahatlikla kullanilabilir. Iyilestirici etkisi, bu rengi banyo ve saglikll yasam Urtinleri igin
miikermel kilar. Bu yumusak yesil tonu, hemen hemen tim moda kategorileri igin uygundur. Yapay kirklere, yumusak
orgulere, jarselere, kadifelere ve ketenlere kolaylikla uygulanabilir.

Sage Leaf will be an important color for reductive, considered design. Within the home it's a good all-rounder for walls and
furniture, it can also be used to soften smart home devices. Its therapeutic properties make it perfect for bath, body, and
wellness products. This soft green is suitable for all fashion categories with a focus on elevated utility, better basics, and
smart separates. Applying it to faux furs, soft knits, brushed jerseys, velvets, and stonewashed linen will instill comfort.
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Address:

Factory: Demirkapi
Mah. 1701. Sok.
No:11/A Badcilar
istanbul / Tiirkiye

Store: Tiirkeli Cad.
Havuzlu Hamam
Sok. No:10/A
Nisanca - Laleli
istanbul / Tiirkiye



https://www.haykidsclub.com
http://wa.me/+905059787865
mailto:tulayteks@gmail.com
https://www.instagram.com/haykids_club/
https://goo.gl/maps/ChqNH4xexTosV4p48
https://www.haykidsclub.com

Apricot Crushin yumusak ve glines yansimali yapisi, notr
tonlarla kolayca eslesirken, tekstil, banyo ve yatak odasi
Urlnleri icin de oldukea uygun bir renk tonu olarak sezonda
yerini aliyor. Burenk, neseliisiltisi sayesinde glizellik, parfim, cilt
bakim ve sag Urlnleri icin mikemmel bir segenek olarak
karsimiza ¢ikiyor. Gelecek sezonda Apricot Crush, gok yonli ve
cinsiyetsiz bir renk olmasi nedeniyle; 6zel glin, ev giyimi, spor
giyim ve dis giyim igin harika bir segim olacaktir. Canliik veren
yapisiyla saglik ve zindelik odakli teknolojik Urlnler icin de
kullanimi uygundur.

Apricot Crush’s soft, sun-bleached quality will pair easily with
neutrals and will be suitable for textiles, glass, bath, and
bedroom products. Its playful side will connect with joyful
beauty products, fragrances, skincare, and hair color. Apricot
Crush is versatile and gender-inclusive and will be great for
occasion wear, loungewear, activewear, and outerwear. Its
restorative attributes will be relevant for health- and
wellness-led consumer tech products.

Coloro# 024-65-27 Pantone# 15-1247 TCX

ILKBAHAR-YAZ 2024

SEZONUNUN TREND RENKLERI

TREND COLORS OF

SPRING-SUMMER 2024 SEASON

Fondant Pink; dijital oyunlarda, sanal driinlerde ve buna ek olarak
Metaverse'te karsimiza gikacak. Fiziksel Urlnlerde ise; ézel gin
giyimi, glindelik giyim ve ¢ocuk giyiminde bolca kullanilan, ¢ok
yonll ve cinsiyetsiz bir ton olacaktrr. Pastel palet ile de rahatea
kombinlenebilen bu renk, hem konutlarin hem de ticari yapilarin i
mekanlarinda saglikli ve zinde yasam havasini uyandiracak.

Fondant Pink will be used for digital game escapes, virtual goods,
and phygital retail. For physical products, it will be a directional,
gender-inclusive tone for occasion wear, casual wear, and
kidswear. Paired with a palette of pastels, this color evokes a
wellness mood within residential and commercial interiors.

Coloro# 147-70-20 Pantone# 14-3209 TCX

Cyber Lime, slrekli genisleyen dijital hayatimizia aramizda bir
baglanti kuran “sentetik gercekeiligi”® blnyesinde barindiriyor.
Vicuda ve zihne enerji veren glicli bir neon olmasinin yani sira bu
asirt parlak yesil tonu, doga ve teknoloji arasindaki gucli
baglantiyi da ifade ediyor.

Cyber Lime, embodies synthetic realism, connecting us to our
ever-expanding digital lives. It is a punchy near neon that exerts
and energizes the body and mind. This hyper-bright green
signifies the powerful connection between nature and
technology.

Coloro# 051-76-36 Pantone# 13-0651 TCX

Nutshell, 6zgiinlik cagdrisimi yapan dogal bir sicakliga ve dokuya
sahip.Klasik tarzlar ve zamansiz pargalar igin Snemli bir renk olarak
sezonda karsimiza ¢ikarken, tasarimlara ciddiyet kazandirma
ozelliginin de altini gizmek gerekiyor. Saglk ve konaklama
tasarminda 6ne ¢ikan bu rengin kullanimi; yasam alanlarinda,
guzellik Urin ambalajlarinda ve kisisel teknoloji Urlinlerinde de
revagta olacak gibi gorinlyor. Tim bunlarin yani sira bu 6zel
kahverengi tonu, renk doygunlugu sayesinde genis bir yelpazede
dogal ve sentetik malzemeler lzerinde ¢alismaya da elverislidir.

Nutshell has an inherent warmth and tactility that connects to
authenticity and craftsmanship. It's an important color for classic
styles and investment pieces, but it can also be used to give
directional designs gravitas. Prominent in wellness and hospitality
design, it will expand into living spaces, beauty packaging, and
personal tech products. Due to its chroma, this brown works on a
broad range of natural and synthetic materials.

Porzitif dogasiyla tim yas gruplari ve cinsiyetler icin ideal olan bu
kirmizi, hafif ve genc hissettiri. Coskulu yapisi yazi ¢adirirken
Radiant Red, gesitli farkl moda kategorileri igin uygun, mevsimlik
parlak bir renktir. Markalar; eneriji verici kisisel bakim ve saglik odakli
guzellik Urlnlerinde, kisisel teknolojik Urlinlerde, ev esyalari ve
paketlemelerde bu rengin canlandirici yapisini kullanabilir.

This red feels light and youthful and yet its optimistic nature relates
to all age demographics and genders. Whilst its exuberance shouts
high summer, Radiant Red is a transeasonal bright, suitable for a
range of fashion categories. Brands can utilize its invigorating
quality for energizing self-care and wellness-led beauty, personal
tech, homewares, and packaging.

Elemental Blue rengi, bebeklerden daha ileri yaslara kadar genis
bir kitlenin moda zevkine hitap ediyor. Bu agik givit mavisi tonu,
minimalist bir estetige ve mat yiizeyl olduk¢a uyum saglyor.
Sezonun 6ne ¢ikan rengi olacagdl distndlen Elemental Blue; i¢
mekan boyalari, mobilya, ev teknolojisi, ulasim ve mobilite tasarimi
icin de ideal bir se¢im olarak karsimiza ¢ikiyor.

Within fashion categories, this light indigo blue appedls to all age
demographics, from babies to Boomers. Elemental Blue suits a
minimalist aesthetic and matte finishes. Forecast as an annual
color, i ideal for interior paints, furniture, home tech, transport,
and mobility design.
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404 20 05

info@

Address:
Factory: Giiltepe Mah.
Sehit Ozcan Demirci
Cad. Resat Barut [
Merkezi No:12
Sefakdy-istanbul
Laleli: Koska Cad.
No:42 Kat:1 Laleli
Fatih- istanbul
Osmanbey: Megrutiyet
Mah. SAir Nigar Sok.
No:22 Kat:1 Osmanbey
Sisli-istanbul/Tiirkiye


https://www.paminakids.com
https://www.paminakids.com
http://wa.me/+905324042005
mailto:info@paminakids.com
https://www.facebook.com/paminakids/
https://www.instagram.com/paminakids/
https://www.youtube.com/channel/UCZFwjyg66GnXL_Jv8FnuMhw
https://goo.gl/maps/poGV4ie3beS8sDkr8

baby & kid store

Trade Magazine for Mother - Baby - Child Products Sector www.baby-kidstore.com

WHY TO CHOOSE US

20 + 25 + 250,000 +

COUNTRY FAIR BUYER
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WE PROMOTE YOUR BRANDS AND

PRODUCTS IN GLOBAL FAIRS AND
DIGITAL PLATFORMS

WITH INTERNATONAL BUYERS

|  _, . Distribution of magazines from
' our stand at international fairs

Weekly e-mailing to
over 25,000 target buyers
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Live B2B support where buyers
connect you with one click with an
interactive digital advertising page

Possibility to advertise
in multiple languages

Contact us to benefit from
our ongoing projects

Mehtap AKYEL
+90 541 448 99 48
mehtap.akyel@img.com.tr
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TRANS LocisTIC

Mbl BE3OMNACHO MEPEBO3WM BALLY MPOAYKLMIO YXE 20 JIET.

WE HAVE BEEN CARRYING YOUR PRODUCTS SAFELY FOR 20 YEARS.
20 YILDIR URUNLERINiZi GUVENLE TASIYORUZ.

WWww.ip-cargo.ru

Live Contact
+90 532
39002 29
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+90 212
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info@
ip-cargo.ru
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@gmail.com

ip Trans Logistic

iptrans_kargo

ip Trans Logistic
+9053239002 90
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. +90 (212) 518 28 29 | CONTACT US

r@ iptransLogistic n IPtrans Kargo Logistic

Mobile  : +90 (532) 390 02 29 . . ' N ' Address:
Moskova : +7 (925) 111 84 24 @ WWW.Ip-cargo.ru @Skype: ip-trans MIp.Irans.|oglshc@gmal|.com N|§an(a Mah.
Odessa : +380 (63) 600 44 95 Tiirkeli Cad.
U Hasavyurt : +7 (928) 807 30 90 @ Nisanca Mah. Tirkeli Cad. Hemsire Sok. No:19 A Kumkapi / ISTANBUL Hemsire Sok.
No:30/1

istanbul / Turkey


https://hi-in.facebook.com/people/<0130>p-trans-Logistic/100064310334167/
https://www.instagram.com/iptrans_kargo/
http://t.me/iptranscargo
https://goo.gl/maps/tJ949QvhoVgEQobQA
http://www.ip-cargo.ru
http://wa.me/+905323900229
mailto:info@ip-cargo.ru
http://www.ip-cargo.ru
https://www.baby-kidstore.com
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Meet the Alpha Generation: How Do They Affect the Industry and Shopping?

Worldwide known fashion trends now determine their
design and display according to the Alpha Generation.
Fashion doyens and digital platforms shape their
production criteria according to this generation.

Generations are divided into groups according to the year of their birth. Among
these groups, the generation born or to be born between 2010-2025 is called the
alpha generation. The alpha generation, who met technology at very early ages
due to the era in which they were born, directs the sector trends with their
preferred toy and clothing products. Now baby products are designed in a
genderless and technological way. In addition, the alpha generation establishes a
strong bond with the e-commerce sector. While home delivery may seem strange
to older generations, it's quite common for the alpha generation. Listening to this
generation shows that companies will experience a peak in product sales in the
coming years. Fashion trends that have made a name for themselves around the
world now determine the design and display according to the Alpha Generation.
Fashion doyens and digital platforms shape their production criteria according to
this generation. It is important to remember that the new generation recognizes
brands from the age of three.

/‘ v
Live Contact

+90 543
298 20 92

L e

+90 543
298 20 92

What are the Shopping Preferences of the Alpha Generation?

The Alpha Generation generally embraces the non-physical e-commerce model
and virtual redlity sales. The generation that prioritizes virtual reality, supplies its
shopping heeds from e-commerce sites and various applications. Thus, the Alpha
generation also gives sales ideas to retail sector companies. Displaying their
products on e-commerce sites and promoting them on virtual reality platforms
increase retailing companies’ sales. The Alpha Generation, who spends their daily
lives mainly on digital platforms, also considers the suggestions and advertisements
here. All kinds of fashion trends shared on digital platforms attract their attention.

tasarmbaby.tr@
outlook.com

Tasarmbaby

What is the Effect of the Alpha Generation on Shopping Trends?

Alpha generation influences their parents during the shopping phase. This
generation adopts sustainable technology that aims to recycle and protect

nature in their shopping preferences. In response to this demand, the toy industry
and children’s clothing fashion are starting to include sustainable products. These
products are produced by re-introducing old products or they have exchanging
features. Sustainable games also attract the attention of the Alpha Generation. For
this reason, the alpha generation, fed by equality and radical decisions, likes those
brands to produce sustainable products.

Sustainable playgrounds are the favorite of the alpha generation. The alpha
generation, who spends a lot of time in the virtual world, recognizes and adopts the
brands that represent themselves on the digital platform. With the e-commerce
model, they buy toys through these brands. In addition, the alpha generation gives
ideas to kids' clothing fashion by establishing virtual wardrobes in virtual games and
metaverse universes. Focusing on sustainable technology and highlighting product
images will help you reach the alpha generation easily.

Address:
Cuma Mah
SadikZade Sok
No 12 Inegél
Bursa/ Tiirkiye



https://www.instagram.com/tasarmbaby/
http://wa.me/+905432982092
mailto:tasarmbaby.tr@outlook.com
https://www.instagram.com/tasarmbaby/
https://goo.gl/maps/X7wyHP2Zu4QFDQe46
https://www.instagram.com/tasarmbaby/
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SECTORAL INTERVIEW

As the largest international baby and children’s products exhibition and platform in the region, we love to make interviews with local and international
authorities and experts in the sector about the latest news, trends, and developments in the industry. In this newspaper issue, you'll find our interview with
Seden Unlt, who is the account manager of our long-time seminar and content partner WSGN. Enjoy your reading!

1. Can you briefly introduce us to the world's trend authority; WGSN?
WGSN is the world's leading online research and trend analysis service

for various industries such as fashion, interiors, beauty, food & drink, and
technology. Founded in 1998 in London. WGSN; reaches 74,000 users in 87
countries with its offices in many fashion centers such as New York, Tokyo,
Paris, and Barcelona. WGSN's members include many well-known brands
in the world.

2. Can we learn about your role at WGSN and can we get to know you
better?

I work as an account manager at WGSN Turkiye since 2016, 'm managing
strategic accounts from various industries such as fashion, interior, beauty,
food & drink, and e-commerce. | have 13 years of sales and account
management experience within different industries in international
companies.

3. What are the differences between children’s and adult fashion?
Dubbed the mini millennials (Gen Y), Alphas are learning about style, quality,
and taste from their parents. For brands to tap into the maturing kids’
aesthetic, they must stay hyper-aware of the ever-changing adult product
and design trends and walk the fine line between too adult and too juvenile.
It's getting more important to create mini-me products to appeal to both
generations.

4.How have generations such as Generation Z and Generation Alpha
influenced children’s fashion?

Generation Alpha, born between 2010 and 2025, is slated to be the biggest
generation in history. 2.8 million new Alphas are born each week, and with
these high numbers, they'll also inevitably hold the biggest spending power.
Though Alphas are not yet teenagers today, they're already impacting
household purchasing decisions. And since children are capable of
creating brand associations as young as three, it's essential to look at
what's shaping their interests. Alphas are set to be the most diverse and
inclusive generation to date. Born into the social media and digital age,
they will also be hyper-aware of their personal brand, tastes, and style.
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5. How do we see the environment and sustainability issue, which is the
biggest agenda of all of us, in children’s fashion?

Pollution and climate change are going to impact this group so it's crucial
for them to learn about it. Some brands are already catering to
eco-conscious parents and their kids. Kids-wear brands are already piloting
bio-based materials from food waste streams and regeneratively farmed
plants and trees, and the opportunities for regional food-based alternative
fabrics with marketing potential such as olives, grapes, and apples.

6. How has digitalization affected children’s fashion?

Alphas are the first generation of children to have their entire lives - from
birth to first birthdays to first days of school - shared on social media. Born
into this digital world, kids are attuned to digital aesthetics. They're set to be
the most hyperconnected generation so far, by using tablets before their
fifth birthday:.

7. What are the latest trends in children’s fashion?

Healing and haptic materials, mood-boosting colors, and earthy textures
will be top trends. We will focus on gender-inclusive and seasonless colors.
[tems that can be worn in more than one way will become more important,
as activities seamlessly transition from work to school and outdoor play.
Multifunctional features that can shape-shift will be prized for their added
value and longer wear time.

8. Can you talk about the importance of colors in children’s fashion?
Re-energized brights, healing mineral tones, digital pastels, and near-neons
will be some of the key color directions for kids-wear, as markets
re-emerge with a new sense of optimism, balance, and appreciation of
nature. There will be a stronger and more holistic focus on health and
hedaling, and this will see soft, mindful pastels evolve into brighter, digitally
infused wellness colors that feel playful and energizing.

WGSN
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10 Trend Methods to Gain Loyal Customers for Your Brand Bz B
N

Establishing a strong bond with the customer is the basis of gaining a brand loyalty. Large retail companies are also trying different x o CONTACT US
v

strategies to create this bond with their customers. We have listed the 10 most effective trend strategies that enable you to gain loyal Un10O =

customers. 7

HACER SAYGIN

In order to be successful in gaining a loyal customer base in the future, brands need to know the audience closely, who was born after 2000 and is
EOCUK GlYIM

defined as the "Z Generation”. Although this generation hasn't labored yet, they will have the purchasing power to affect alarge part of the market . S e S
in the next 5 to 10 years. According to the researches Generation Z, who born was at the heart of technology, prefers to shop by trying instead of i
online shopping, contrary to the popular belief. The brand loyalty of Gen Z is lower than in the previous generations. For this reason, companies need ; ! :

to work effectively on customer loyalty. Here are 10 trending ways to gain loyal customers for your brand:
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1. Getting to Know the Customers 3
First of all, to create customer loyalty, it is necessary to know the customers well. It is important to know the customers, analyze their demands/ ‘3
expectations, and offer products for this purpose. Customers’ perspectives may change from time to time. Companies that follow this change N
gain an innovative identity and offer products that meet their customers’ demands. \::
N
2. Providing Solution-Oriented Customer Service :‘{ +90 505
In case of a possible problem with the purchased product, easy access to customer services and quick resolution of the problem directly affect the 689 72 57
brand choice of the customers. A customer service line that makes you wait on the phone for minutes interrupts the customer acquisition process.
. . | =
3. Developing Methods to Make Products Different
Today, as the number of brands increases, it is a fact that competition increases. To stand out in this competitive environment, it may be necessary
to differentiate by increasing the quality of products and services.

4. Creating a Company-Specific Style

Creating a different and remarkable slogan is an effective method to highlight the brand and gain loyal customers in an intensely competitive
environment. It is possible to create a customer base by associating a catchy slogan with the brand.

5. Keeping in Contact with Customers After Sales

Itis very important not to reduce the relationship between the brand and the customer to only product sales, but also to stay in touch with the
customer after the sale. Following product satisfaction after the sale, creates customer loyalty toward the brand.

6. Getting Feedback from Customers

By ensuring that the relationship with the customer continues after the sale, it is extremely valuable in the eyes of the customers to receive their
feedback and to consider and evaluate these notifications. It is necessary to receive positive and negative comments from customers about
every stage of the sale, not limited to satisfaction with the purchased product.

7. Identifying Loyalty Programs

Brands can increase customer loyalty with loyalty programs. There are many examples, such as allowing regular customers to accumulate points
and then use those points to purchase discounted items, or providing a discount in another product group for purchases over a certain amount.

Being honest and reliable on product information is important to gain loyal customers. To make sales, it is necessary not to give misleading
information and not to make false promises.

9. Guaranteeing Customers

Customers are more attracted to products with long-term warranties. Providing a warranty period in addition to that specified in the law, increases
the demand for related products.

————

hacersaygintekstil@
gmail.com

hscocukgiyim

Address:

Fevzicakmak
10. Sensitivity to Social Issues Mah. 1140. Sok.
No:29/A Esenler

One of the important points of creating a sustainable relationship with the customer is not to be unresponsive to social issues. Organizing various
campaigns by following important social issues helps to establish good bonds with customers. For example, when big forest fires occur, following

the developments in this regard and organizing tree-planting campaigns as a company, brings the brand to a sensitive and respected position in
society.
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Ziyaretci Boyun Bagi Sponsoru Online Ziyaretci Kayit Sponsoru

Visitor Lanyard Sponsor Online Visitor Registration Sponsor
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Pembekelebek’s

Luxury Kids Fashion

baby

(¢ ~bagider

~ Bebek Arac Gerecleri

KOSGEB

Masa Takvimi Sponsoru

2023 Desk Calendar Sponsor

BEST

Partnerler Partners

=baby & kid stor

B3y M atarials T ournal [BKS]

CbM

CHILDREN BABY MATERNITY EXPO

TURKIYE

E——

INTERNATIONAL MAGAZINE

Surdurulebilirligi Destekliyoruz
We Support Sustainability

Sektoriin gelisimini destekleyen
etkinlikler dlzenliyoruz.
We hold events supporting the
development of the sector.

Kagit kullanimini azaltmak igin
ziyaretgi anketlerini tablet araciligiyla
ve online olarak yapiyoruz.

We execute our visitor surveys via
tablets and online to reduce

paper consumption.

Yaka kartlarimizi
geri donusturiyoruz.
We recycle our badges.

CBME Turkiye yenilenebilir elektrik
kullanimina gegerek karbon ayak izmizi
Net Sifira yaklastirma yolculugumuza katki sagdliyor.

e This event is powered by
Renewable
Electricity

Fuar alanina toplu tasima
ile ulasimi destekliyoruz.
We support public transportation usage.

CBME Tdrkiye is powered by
renewable electricity, helping us in
our journey towards ‘Net Zero”.

Uretici, ithalatgi ve Perakendecileri Dernegi

Ziyaretci Canta Sponsoru
Show Bag Sponsor

P TRANS woeisTic

Rusia ve Ukraina tagimacihig:

Fuar halimizi etkinlikten sonra
geri donlisime gonderiyoruz.
The venue carpetis recycled
after the exhibition.

Elektrik enerjisi tasarrufu igin LED
teknolojisi kullanimini destekliyoruz.
We encourge LED technology

to save electricity energy.

FUAR KATALOGU
IGIN OKUTUNUZ

i
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SCANFOR
FAIR CATALOUGE
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Tagless Printing; getel

economical, healthy

and fast operation.

Washing instructions, printed directly i
on fabric instead of sewing labels

* Very low printing cost*
* Fast printing** ® No need for fixing
* Printing stretches together with fabric
* High colour fastness
e Complies to many manufacturers
restricted substances lists
A

* Baby Wear  Underwear ® Pajamas © Swimsuits  Corsets ® Socks © Gloves
* Hats ® Home Textiles © Elastic Waistband © Denims © Seamless Clothing

C===_. INKPRINT

etiketsizmarkalama.com, +90 212 485 87 77

nsumable cost for 5,000

pieces of products is approximately €2.  ** Printing on up to 5,000 fabrics can be made in 9 hours
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